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FORTY-NINTH  SESSION

Tortola, BRITISH VIRGIN ISLANDS, 9-10 NOVEMBER 2009
P R O V I S I O N A L    A G E N D A

1. OPENING  OF  SESSION  AND  ELECTION  OF  CHAIRMAN

2. ADOPTION  OF  AGENDA  AND  PROCEDURAL  MATTERS

3. CMO  HEADQUARTERS  UNIT  MATTERS

(a) Coordinating Director’s Report 
(b) Status of Refundable Balances

(c) Auditor’s Report
4. STATUS  OF  ACTIONS  FROM  PREVIOUS  SESSION
5. STRENGTHENING  THE  CMO  HEADQUARTERS  -  IMPLEMENTATION  OF  INSTITUTIONAL  REVIEW  RECOMMENDATIONS
6. CMO  BUDGETS  (Headquarters Unit, CRN and Radar) 

(a) Budget Estimates for 2010
(b) Statement of Contributions and Arrears
(c) Revised 2009 Estimates
7. CIMH  MATTERS

(a) Board of Governors’ Report

(b) Principal’s Report
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8. ANNUAL  MEETING  OF  THE  DIRECTORS  OF  METEOROLOGICAL  SERVICES

9. CMO  WEATHER  RADAR  PROJECTS  

(a) CARIFORUM/EU PROJECT – Closure, Follow-up and Future Activities
(b) Cayman Islands Radar Project  – Commencement
10. OTHER  PROJECT  UPDATES  AND  PROPOSALS

(a) CARIB-HYCOS Project – Implementation Status
(b) Turks & Caicos Islands Meteorological Service Development Project

(c) Future CMO Project Proposals

11. SPECIAL  CMO  AND  WMO  ISSUES

(a) Outcome/Highlights of the 2009 WMO Regional Association IV – North America, Central America and the Caribbean

(b) New Finland initiative for the Caribbean

(c) Outcome/Highlights of the 2009 Executive Council of the World Meteorological Organization
(d) Aeronautical Meteorological Services in the Caribbean – 

a. Implementation of Quality Management Standards
b. ICAO/WMO Staff requirements & Standards
(e) Outcome/Highlights of the World Climate Conference-3 (WCC-3)

(f) Relevant Caribbean Community Position for COP-15
(g) World Meteorological Congress 2011 – Formulation of CMO Issues
12. OTHER  MATTERS

13. DATE  AND  VENUE  OF  CMC50 (2010)

________
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